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WHAT IS A BRAND?

Building a brand is a long-term strategy that needs to be consistently nurtured along the way. 
Chances are you’re in a market with many competitors who offer products or services that are 
similar to yours. To differentiate yourself from the crowd and give your customers a reason to 
choose you first, you must define your goals, understand your audience, and clarify your 
offer. 

The term ‘brand’ is often misunderstood by many business owners.  When it comes to brand 
strategy, slapping together a couple ideas and a logo, or simply having a few bullet points of 
what you want to do, is not enough to count anymore.  A little secret that all of the big brands 
know, is that you must continue investing in your brand in order to remain competitive.

You need a thorough outline of why certain strategies were chosen, as well as a detailed 
understanding of who each strategy is targeting. This guide will serve as your new 
checklist. Some items you may have completed already and others you may need to 
work on. Now, you can take the worry out of what you need to do and start taking action.  
Let’s get started!

WHY INVEST IN YOUR BRAND?

A brand is more than your logo, typeface, colors, 
and website.  A brand is the emotional and mental 
feeling that people have when they interact with your 
business.  Your brand needs to be able to answer the 
same question flawlessly each time:

Why you over your competitors?

At BoBella, we take a strategic approach to help 
clients develop their brand.  We use the following 
process to establish and communicate a brand:

BRANDING

A brand can embed 
itself into people’s 

lifestyles and 
purchasing habits.  

Loyal customers 
don’t think twice 
about purchasing 

their favorite brands 
again and again.

By working through each of these stages, we are able to help our clients establish a one-of-a-
kind, yet consistent, brand experience for their customers.

www.BoBellaBrands.com

Now, let’s dig in to see what elements are needed to 
ensure your brand is set up for success...

• Strategy 
• Identity 
• Design 
• Engage 
• Evaluate



STRATEGY:
Are you struggling to be noticed among all the competition in 
your industry?  Do you constantly see other businesses who’s 
marketing ALWAYS looks professional?  Do you wonder how 
some businesses are able to grow so fast?
 
The secret to their success is having a unique brand strategy.  
First, you have to define your vision, values, and goals.  Second, 
you need to understand who your audience is and where you 
can reach them.  And finally, you need to develop an enticing 
offer to attract customers and make them want to buy.

Define Your Goals

What is your mission?

What is your vision?

What are five words that describe your brand?

What are your values?

What are your business goals in 1, 3, and 5 years?

Clarify Your Offer

Understand Your Audience

What products / services do you sell?

How are you different from your competitors?

What does your customer sales journey look like?

What is your initial upfront offer?  And... Up-sell?

Who buys your products / services?

Where are they and how can you reach them?

Who are your most loyal supporters?

What do others come to you for advice about?

What problems do your products / services solve?

LET’S START BY DISCOVERING YOUR CORE BRAND...



Establishing a cohesive look and feel for your brand is an important part of the design 
process. Every brand has its own unique style which differentiates it from the 
competition and enables consumers to recognize it.  Style guides and 
mood boards help ensure consistency by giving key staff and vendors 
a guide for how to use your logo, colors, and other style elements as 
well as other important guidelines for your brand. Having a reference 
guide that includes all of your brand’s design elements will help to 
ensure that a consistent look and feel is carried through wherever 
the company is represented.   

Color psychology plays an important 
role in how your brand is perceived.  
Choose colors that communicate to 
customers the feelings and emotions 
your brand represents.   Understanding 
the psychology behind color will help 
you better attract and connect to your 
ideal customer. 

Fonts bring a voice and personality 
to your brand. Whether in print or 
online, the typeface used can engage 
your audience. You might already 
have chosen a font for your logo that 
matches your aesthetic; however, you 
also need a strong secondary font and 
clear body copy font.  

IDENTITY:

Your logo is the most visible element of your business. It appears on all of your marketing 
tools including your website, business cards, stationery, brochures and a host of other 
marketing collateral. Your logo should help people identify your brand and set you apart 
from your competitors.  Therefore, it is important that your logo makes a lasting positive 
impression and that it clearly communicates your company’s values and attributes. If your 
logo can convey your brand’s message effectively and in an impressive way, it can help 
you create a unique identity and build a strong persona for your business. Logos are the 
most effective tool used to build your brand identity.

LOGO & EMBLEM

Your brand should represent your company’s personality.  It should impart a lasting impression 
or feeling on your customers.  Your identity plays an important and integral role in connecting 
and building lasting relationships with your customers and customers to-be.  Your brand’s 
identity should be in direct alignment with your vision and your values.  Therefore, you must 
be crystal clear when establishing your brand identity because it will allow you to more easily 
attract the right types of customers for your business. 

PREFERRED COLORS PREFERRED FONTS

MOOD BOARD  &  BRAND STYLE GUIDE



DESIGN:
Supporting your brand identity with visuals such as marketing collateral, graphics, web design, 
and advertisements is critical for establishing and maintaining your brand image. Brand image is 
very important because it is how consumers view your brand – you want your brand to be viewed 
externally the same way it is viewed internally, thus, aligning your image with your identity.

Design elements are a way of positioning your company within your industry and drawing 
more customers to your firm.  Being visibly effective with your brand happens by maintaining 
a PROFESSIONAL and CONSISTENT image that is in direct alignment with your vision, values, 
and mission. Having a visual brand presence and effective marketing content in place will work 
to create brand awareness for your business.  Your vision, values, and goals mean nothing if you 
fail to be CONSISTENT with your visual brand presence and FREQUENT with your marketing 
content across all of your marketing channels and mediums. 

Your marketing collateral provides opportunities for your brand to get noticed and recognized 
by customers who wouldn’t have otherwise heard of you. Having a professional visual brand and 
marketing content will effectively increase awareness about how you can help your customers. 

WEBSITE

BUSINESS CARDS

FLYERS

SELL SHEETS

PRESENTATIONS

SOCIAL GRAPHICS

OPT-IN / FREEBIES

SIGNAGE

BoBella can help you create professionally 
designed marketing collateral that will leave a 

lasting impression with your target audience and 
ensure they remember your name. 

Here are several tools you can use to transform  
your company’s identity into a visual story...



ENGAGE:

Social media is an excellent channel to 
frequently engage and stay connected 
with your audience. It’s used for 
broadcasting information and listening 
to your audience. It’s also a place 
where your supporters can become 
influencers and advocate for your 
brand.  Even more... it provides data on 
WHO is interacting with your brand. 

Rather than looking at consumers as passive receivers of your brand messaging, engagement 
marketing can actively involve the customer in a relationship with your brand.  Consumers tend 
to make purchasing decisions not only based on reviews by their peers, but also based on their 
entire experience with a brand.  Building a strong and relatable brand image is therefore key 
when it comes to customer engagement and ultimately, driving sales and growth.  Below are 
several engagement tools that you can use to drive engagement and establish a real relationship 
with your consumers:

EMAIL MARKETING SOCIAL MEDIA

Having a strong Pay-Per-Click ad 
strategy can help your business attract  
qualified leads to your website and 
landing pages and convert those 
leads to sales. The PPC landscape is 
complex, and requires professional 
guidance to deliver a positive return 
on ad spend. A precision-crafted 
ad strategy will improve your online 
visibility and customer engagement.

When properly leveraged, targeted 
SEO keywords can be used to satisfy 
searcher intent and act as a conduit 
for your target audience to find the 
most appropriate and relevant content 
on your website. Additionally, SEO 
allows you to better understand your 
customers’ and provides insights into 
the content they are searching for and 
the questions they want answered.  

PPC / ADWORDS SEO / KEYWORDS

Events have the ability to directly engage your consumers with a 
memorable experience of your brand. By having one-on-one 
interactions with customers you allow your brand to create a personal 
connection with the customer.  A report by The Event Marketing 
Institute found that 74% of consumers say that engaging with a 
brand during an event experience makes them more likely to buy 
a product.

EVENTS & EXPERIENCES

Emails nurture relationships with your 
prospects and help move them into 
becoming customers. Emails should be 
tailored to specific customer segments 
and/or phases of the buyer journey. 
There are many types of  emails: 
newsletters, automated journeys, sales 
nurturing sequences, e-commerce, 
marketing campaigns, etc.



Developing a brand strategy and executing a marketing outreach plan can be an exciting task, 
but there is a lot of work involved to do it right.  While this is by no means an exhaustive list of all 
of the things you will need to do over time to build your brand, it hopefully gives you a brief “to 
do” list that ensures you are meeting a base line standard.  Having a brand strategy session for 
your business can be a quick and affordable way to determine simple solutions you can take to 
reach your ideal customer, make more sales, and grow your business... 

HOW CAN WE HELP?

Sign Up Today For Our  
Brand Strategy Program!

www.BoBellaBrands.com/book-online

EVALUATE:
How do you determine if your marketing efforts are successful? Any clue as to the ROI on your 
marketing spend? Are you tracking performance data on why your company is doing well... or 
not so well? Setting and tracking Key Performance Indicators (KPIs) should be an imperative 
part of your business’ growth strategy to properly measure the effectiveness of your marketing 
activities.  Integrating a data tracking platform, like Google Analytics, will allow you to track 
KPIs for your online marketing activities and give you insights into customer behavior.

KPIs / GOALS ANALYTICS TRACKING


